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CONNECTING EUROPEAN SUBURBS
THROUGH SMART YOUTH WORK



HOTSPOTS Connecting European Suburbs through Smart Youth Work is a Cooperation
Partnership in the field of youth, 26 months long, supported by the Erasmus+
Programme, Italian National Agency for Youth, coordinated by Lunaria and involving
partners from Italy, Finland, France, Portugal, Romania and Spain.

HOTSPOTS aims to develop non-formal education tools and methods within a newly
designed pedagogical approach to enhance both online and offline Intercultural
learning — ICL approaches and attitudes among young people coming from
suburban backgrounds, and more specifically, in national and transnational Youth
Participation Activities - YPA, within the Erasmus+ program.

The project structure was designed to reach its objectives by implementing several
interconnected actions between 2022 and 2024: three Transnational Project Meetings,
one Field Research, one International Training Course, one Local Tools Testing phase,
different Multiplier Events and a Follow-Up phase.

Therefore, the outcomes of the different activities are conceived to lead to the
creation of three Project Results, the "Toolkit for diagnostic and tools sharing’, the
"Handbook for a smart youth work” and the "Blended learning board game”.



PROJECT STRUCTURE

TRANSNATIONAL PROJECT MEETING 1
Italy - April 2022

PROJECT RESULTS 1- TOOLKIT FOR DIAGNOSTIC AND TOOLS SHARING
01st June 2022 - 31st January 2023 (8 months)

COUNTRY FIELD RESEARCH
01st June 2022 - 30th September 2022 (4 months)
TOOLS AND ACTIVITIES GATHERING
01st September 2022- 30th November 2022 (3 months)
FINALIZATION OF THE PROJECT RESULTS
01st December 2022 - 31st January 2023 (2 months)

TRANSNATIONAL PROJECT MEETING 2
Romania - February 2023

PROJECT RESULTS 2 - HANDBOOK FOR A SMART YOUTH WORK PROJECT RESULTS 3 - BLENDED LEARNING BOARD GAME
01st March 2023 - 28th February 2024 (12 months) 01st March 2023 - 28th February 2024 (12 months)
SUBURBAN HOTSPOTS - DESIGN BLENDED LEARNING BOARD GAME - DESIGN
01st March 2023 - 30th July 2023 (5 months) 01st March 2023 - 30th November 2023 (9 months)
LEARNING TEACHING ACTIVITY FINALIZATION OF THE PROJECT RESULTS
[taly - August 2023 01st December 2023 - 28th February 2024 (3 months)

SUBURBAN HOTSPOTS - LOCAL TESTING
01st September 2023 - 30th November 2023 (3 months)
FINALIZATION OF THE PROJECT RESULTS
01st December 2023 - 28th February 2024 (3 months)

MULTIPLIER EVENTS
All the countries - March 2024 and April 2024

TRANSNATIONAL PROJECT MEETING 3
Spain - April 2024



THEMATIC FOCUSES

INTERCULTURAL LEARNING

There are multiple definitions of what
Intercultural learning is, and in our
opinion, the T-KIT 4 on Intercultural
learning of the CokE, is a useful source to
clarify this term:

“Intercultural learning promotes the view
that no culture is better or worse than
the other, that there is no hierarchy of
cultures. It leads to an understanding
that the definition of groups of
belonging, of in-groups and out-groups,
can be superficial and changing (..)
Intercultural learning acknowledges that
there are general characteristics of a
culture, but there is also a multitude of
specificity related to how a culture is
lived and that cultures themselves are
internally heterogeneous.[1]

In this perspective, in order to promote
an Intercultural learning approach when
meeting other people from other
cultures, bringers of their own multiple
identities, it is crucial to avoid putting
those people into boxes. It means
avoiding any judgmental approach
caused by the false assumption that one
culture is better or superior to another. It
means avoiding fearless behaviours
towards what is different from us, which
often leads to mistrust, discrimination,
segregation, hate speech and violence
as extreme consequences.

1. T-KIT 4 Intercultural learning - Council of Europe, 2018. Available
at: https://pjp-
eu.coe.int/documents/42128013/ 47262514/ PREMS+042218+T-
kit4+WEB.pdf/37396481-d543-88c6-dccc-d81719537b32?
t=1522062157000

In this perspective, to promote an
intercultural approach means to be
open towards all other human beings,
whatever they are born, they are living,
whatever beliefs they practice or
language they speak. This approach is
based on active listening, on the effort to
understand others without putting labels
and therefore arriving at a genuine
encounter.

‘Once we stop categorising the world
into "us and them’, we begin to see more
similarities between people, between
their cultures, identities, behaviours and
world views. Identities that partly overlap
are no contradiction: they are a source
of strength and point to the possibility of
common ground (Council of
Europe2008b). Therefore, in Intercultural
learning processes, it is important to
give enough space for people to explore
their identities, to create opportunities
for self-analysis and self-understanding,
both individually and in relation to
others.

There is no linear relation between
learning about us and learning about
others. Self and others are
interdependent; the better we
understand ourselves, the better we can
understand others and vice versa."[2]

2. T-KIT 4 Intercultural learning - Council of Europe, 2018. Available
at: https://pjp-=
eu.coe.int/documents/42128013/47262514/PREMS+042218+T-
kit4+WEB.pdf/37396481-d543-88c6-dccc-d81719537b32?
1=1522062157000
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SUBURBS

Another important thematic focus in
HOTSPOTS project is suburbs and the
suburban dimensions. These can be
considered both a thematic focus but
also the places where a major part of the
project's activities took place and where
the main  actions have  been
implemented.

Suburbs are settings where young
people can encounter and interact with
peers. Still, they often risk becoming the
landmark of exclusion and the stage for
racism, sexism, bullying and different
displays of discrimination.

In Europe, these areas are typically
marked by quite strong heterogeneity,
but there are still common elements
such as, for example, the tendency of
being ‘artificial ghettos” for the youth
living there, a space where it is
challenging to create interactions with
the other realities and benefit from
external opportunities.

They might become the setting for
discriminative events, hate speech and
harmful rhetoric. Therefore, they can be
the places where the extreme right
parties and movements are setting their
roots, permeating the mindset of the
young people and leading to extremism
and radicalisation.

In these realities, it becomes more and
more relevant to develop awareness
actions among young people, to
acknowledge the values of cultural
differences, the importance of
exchanging ideas with peers and having
open-minded approaches towards what
we do not necessarily know.

SMART AND DIGITAL YOUTH
WORK

Within the thematic focuses of the
project, the concept of "Smart and Digitall
Youth Work" also has a very relevant role.
Also, in this case, these concepts can be
considered a thematic focus as well as
the methodological umbrella within the
project itself.

In fact, the working methods, the tools,
and workshops developed within this
publication can be considered falling
within the big framework of smart and
digital youth work.

For more information about smart and
digital youth work, you can see Chapter
Il, part of PROJECT RESULTS 2 - HANDBOOK
FOR A SMART YOUTH WORK, which is fully
dedicated to this subject.



THEMATIC FOCUSES

CULTURE

INTERCULTURAL
LEARNING

SMART AND DIGITAL
YOUTH WORK




RESEARCH: FOCUS GROUPS

NUMBERS

15 focus groups implemented in
Finland, Italy, Portugual, Romania and
Spain and with a total number of 143
participants

AIM

To determine the challenges young
people face in four different contexts:
school, family, online, and in their
neighborhoods

RESEARCH: INTERVIEWS

NUMBERS

68 youth workers from
Finland, Italy, Portugual,
Romania and Spain

AIM

To determine the challenges youth
workers face in their work and their
needs, in terms of tools and methods
for a better participation of young
people




SUBURBAN HOTSPOTS - LOCAL TESTING

NUMBERS

57 workshops implemented in Finland,
Italy, Portugual, Romania and Spain
963 young people from Finland, Italy,
Portugual, Romania and  Spain,
involved

AIM

e To test at local, regional and
national level, the new workshops
created and part of the PR2

e To raise youth awareness on
Intercultural Learning and the sub-
related topics

LEARNING TEACHING ACTIVITY

NUMBERS

31 youth workers from Finland, Italy,
Portugual, Romania and Spain

AIM

e To share the main outcomes of
the research, part of the PRI

e To test. at European level, the new
workshops created and part of the
PR2




HOTSPOTS - MAIN OUTCOMES

5 NATIONAL DESK RESEARCHES (FINLAND, ITALY, PORTUGUAL, ROMANIA, SPAIN)

1RESEARCH INCLUDING THE MOST RELEVANT OUTCOMES OF THE FIELD AND OF THE DESK
RESEARCHES

AN EXTRENDED SECTION ABOUT DIGITAL AND SMART YOUTH WORK, INCLUDING:

*  YOUTH WORK
FRAMEWORK

¢ DIGITAL YOUTH WORK

* SMART YOUTH WORK

+ FOOD FOR THOUGHTS

+ CONCLUSIONS

A NEWLY DESIGNED PEDAGOGICAL APPROACH DEDICATED TO THE PROJECT, INCLUDING:

INTRODUCTION AND DEFINITION

PEDAGOGICAL APPROACH AND INTERCULTURALITY
VALUES AND PRINCIPLES

TARGET GROUP

WELL-BEING OF THE TARGET GROUP

FACILITATOR ROLE

e e s e e

A NEWLY DESIGNED SET OF 20 WORKSHOPS, COVERING THE SUBJECTS OF:

¢ STEREOTYPES AND PREJUDICES

¢« COMMUNICATION

« GENDER ISSUES
DISCRIMINATION AND VIOLENCE

A NEWLY DESIGNED BLENDED BOARD GAME, FOCUSED ON STEREOTYPS AND PREJUDICES AND
TARGETED TO YOUNG PEOPLE
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Barcelona, Spain
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Lunaria is an "Association for Social Promotion”, established in 1992,
not-for-profit, non-religious, and autonomous from any political
party affiliation. It promotes peace, social and economic justice,
equality and the guarantee of citizenship rights, democracy and
participation, social inclusion and intercultural dialogue. At the local,
national and international level, Lunaria performs and stimulates
social change, carrying out advocacy initiatives, political and cultural
events, non-formal education and communication activities, and
leading networking as well as information and raising awareness
campaigns. The core of Lunaria’'s work and commitment is made of
international volunteering and mobility, youth programmes,
migrations and the struggle against racism and inequalities,
sustainable development, the analysis of economic, social, and
public spending policies.
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Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do
not necessarily reflect those of the European Union or the European Education and Culture Executive Agency
(EACEA). Neither the European Union nor EACEA can be held responsible for them.



